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Cruise Holidays Launches Regional Developer Program
Part of Company’s Broad-based Effort to Inject New Enthusiasm into Travel Industry 
Minneapolis, MN (October 28, 2009)— Citing the still untapped potential of the cruise market – with only one-fifth of U.S. adults having taken a cruise – Cruise Holidays, a 25-year old cruise travel agency franchisor, is boldly launching new initiatives to grow within the travel marketplace, and part of that plan entails a new regional developer program.

Dubbed “One Great Brand, Four Unique Business Opportunities,” the strategy entails new methods of entry to the Cruise Holidays system for both experienced travel professionals or those with franchise experience.
There are four basic plans:

1. Regional Developer:
What’s New: The new Regional Developer (RD) program invites travel professionals or those with franchise experience to become a true partner with the Cruise Holidays team. This dynamic program gives RDs the rights to develop the Cruise Holidays system within the United States or Canada, and Cruise Holidays shares in the upfront fees and ongoing royalties collected.

2. Retail franchise: With a 25-year track record, the retail franchise program continues to be the cornerstone of the Cruise Holidays system throughout North America. 
What’s New: While Cruise Holidays had previously focused on start-ups, it is re-energizing its efforts to attract existing franchisees. Additionally, it is launching a new program for non-franchised, existing travel agencies that wish to take advantage of Cruise Holidays’ industry-leading technology, marketing and support programs.
3. Home-based franchise: Cruise Holidays’ home-based franchise program (previously known as SeaMaster Cruises) has been going strong for five years, and took on the Cruise Holidays brand name in June 2009.
What’s New: The home-based program franchise program is now available in Canada.
4. Host agency: 
What’s New: While Cruise Holidays stores have long hosted independent contractors, Cruise Holidays recently unveiled a comprehensive online training program that stores can utilize to recruit and train new cruise professionals.

“Our vision is a broad-based approach to aggressively grow within the cruise travel marketplace,” said Mark Schiffner, vice president of Cruise Holidays. We take a mutual fund approach with our regional developers and allow them to sell the Cruise Holidays system that is the best fit for the prospect – whether it be a retail agency, a home-based agency or an outside sales person,” said Schiffner.

For more information on the various business opportunities with Cruise Holidays in the United States and Canada, contact franchiseopportunities@cruiseholidays.com or call 1-800-824-1481, or visit www.cruiseholidays.com and go to “Franchise Opportunities.”
###

The Cruise Holidays brand currently includes more than 200 storefront and home-based franchisees. Founded in 1984, Cruise Holidays is part of the Travel Leaders Leisure Group division of Travel Leaders Group. With approximately 1,500 travel agency locations in the United States and Canada, Travel Leaders Group serves millions of individual leisure travelers, as well as select corporate clients and destinations. 
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